
•   200,000+ SF pedestrian friendly upscale shopping

• Ample storefront parking - 1,000+ spaces

•   Situated within the Danada retail submarket 
including 1.1 million SF of retail density

•  Top 10 tenants sales average over $465 psf

•   $100,000+ household incomes

FOR  MORE  INFORMAT ION CONTACT:

Marisa Roussel

Associate 

+1 630 573 7043 

marisa.roussel@cbre.com

Lynne Brackett

First Vice President 

+1 630 573 7035 

lynne.brackett@cbre.com

TOWN SQUARE WHEATON
NAPERVILLE RD. & BLANCHARD ST. 
199 TOWN SQUARE | WHEATON, IL  60187
WWW.CBRE.COM/TOWNSQUAREWHEATON
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FEATURES

© 2014 CBRE, Inc. This information has been obtained from sources believed reliable. We have not verified it and make no guarantee, 
warranty or representation about it. Any projections, opinions, assumptions or estimates used are for example only and do not represent the 
current or future performance of the property. You and your advisors should conduct a careful, independent investigation of the property to 
determine to your satisfaction the suitability of the property for your needs. All marks displayed on this document are the property of their 
respective owners.
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2014 Estimated Demographics 1 mile 3 miles 5 miles

POPULATION 11,405 78,070 228,788

AVERAGE HOUSEHOLD INCOME $118,956 $108,832 $103,404

DAYTIME POPULATION 6,940 73,132 213,255

ESTIMATED TRAFFIC COUNT  22,800 vpd on Naperville Road

Butter field   36,700 ADT
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TOWN SQUARE WHEATON

CBRE | 700 Commerce Dr | Suite 550 | Oak Brook, IL 60523  |  www.cbre.com/townsquarewheaton

FOR  MORE  INFORMAT ION CONTACT:

© 2014 CBRE, Inc. This information has been obtained from sources believed reliable. We have not verified it and make no guarantee, warranty or representation about 
it. Any projections, opinions, assumptions or estimates used are for example only and do not represent the current or future performance of the property. You and your 
advisors should conduct a careful, independent investigation of the property to determine to your satisfaction the suitability of the property for your needs. All marks 
displayed on this document are the property of their respective owners.
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199 Town Sq 
 1 mile radius

199 Town Sq 
 3 mile radius

199 Town Sq 
 5 mile radius

2014 Estimated Population 11,405 78,070 228,788
2019 Projected Population 11,383 78,472 232,156
2010 Census Population 11,416 77,636 225,440
2000 Census Population 12,782 81,664 225,507

Growth 2010-2014 -0.09% 0.56% 1.49%
Growth 2014-2019 -0.19% 0.52% 1.47%

2014 Estimated Median Age 39.70 39.35 39.57
2014 Estimated Average Age 39.23 39.14 39.42

2014 Estimated Households 4,602 30,022 89,174
2019 Projected Households 4,659 30,467 91,126
2010 Census Households 4,530 29,525 87,215
2000 Census Households 4,609 30,034 84,768

Growth 2010-2014 1.60% 1.68% 2.25%
Growth 2014-2019 1.25% 1.48% 2.19%

2014 Est. Average Household Size 2.49 2.52 2.50

2014 Est. Median Household Income $88,808 $79,663 $75,250
2019 Prj. Median Household Income $92,569 $84,521 $80,413
2000 Cen. Median Household Income $85,538 $72,014 $68,981

2014 Est. Average Household Income $118,956 $108,832 $103,404
2014 Estimated Per Capita Income $47,999 $41,853 $40,303

2014 Estimated Housing Units 4,826 31,674 94,729
2014 Estimated Occupied Units 4,602 30,022 89,174
2014 Estimated Vacant Units 224 1,652 5,555

2014 Est. Owner Occupied Units 3,073 21,506 62,868
2014 Est. Renter Occupied Units 1,529 8,517 26,306

2014 Est. Median Housing Value $348,753 $317,059 $296,755
2014 Est. Average Housing Value $385,052 $366,146 $351,033

©2014 - CBRE. This information has been obtained from sources believed reliable. We have not verified it and make no guarantee, warranty or representation about it. Any projections, 
opinions, assumptions or estimates used are for example only and do not represent the current or future performance of the property. You and your advisors should conduct a careful, 
independent investigation of the property to determine to your satisfaction the suitability of the property for your needs. Source: Nielsen
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